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“BEING GOOD
IN BUSINESS IS

THE MOST
FASCINATING
KIND OF ART.

MAKING
MONEY

IS ART AND
WORKING

IS ART AND
GOOD BUSINES

S IS THE
BEST ART.

 
Andy  Warhol



It is many artists' dream to transform
their art into a sustainable career. 

However, it often remains a dream
due to a fear of failure. 
If you are serious about your work, no
fear or anxiety should stop you from
accomplishing your goals.
 
So long as you take the steps to lay
down a solid foundation, you can one
day turn your hobby into a full-time
career. 

STARTING A FULL
TIME ART CAREER

Here are easy to
follow  steps that
you should take to
turn your art into a
business.
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Step 1: Make an Honest
Decision
There's a reason many people decide to keep their art a hobby. 
The art world is both extremely competitive and difficult to get into. 

It can be especially hard to establish yourself as a full-time
artist, and most people choose to have a separate job just to make
ends meet. Before you commit yourself to becoming a full-time artist,
however, you will need to carefully consider if this is the right choice
for you.

First, you should think about why you want to become a full-time
artist in the first place. Make sure that your motivation
is strong enough to provide the momentum to overcome any
challenges that might be thrown your way. There's nothing wrong with
wanting to become an artist simply because you think it would be fun,
but you should seriously ask yourself if that is enough motivation to
keep you going when things get tough.

This isn't the kind of career decision
that you should make overnight. Take a
few days, or even a few weeks, to think
things through. 
Consider asking friends and family members if they think you
have what it takes to become a full-time artist- but be prepared to
receive an answer you may not like.

You also need to think about whether or not you are ready to run your
own business. Being a full-time artist means you will have to promote
yourself, as well as take care of every step of the commission
and selling process. Freelance artistry takes a lot of time and
dedication, as well as the drive to do things on your own.

If, after some careful reflection, you still think you are ready to
become a full-time artist, then it's time to move onto the next step.
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Step 2: Develop
Multiple Income
Streams

This is the part where you can start to think creatively. 

While you may be comfortable with the thought of earning money in
only one way, such as selling prints at art fairs or getting your work
displayed in a gallery, try to think outside the box. 

You should imagine all the different possible ways you can make
money with your work, and then write them down into a bulleted list.

For example, take the time to consider selling your work online. Etsy,
Redbubble, and countless other sites are ways to get your work out
there and earn some extra cash. You might want to print your art into
stickers, pins, t-shirts, or even mugs.

You should also consider selling your
work on a website of your own, a
process that we will discuss later.
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Step 3: Find Your Brand
There are millions of amazing artists out there, and you'll probably
feel daunted by all the competition. However, rather than focusing on
your skill level alone, you should work on creating a unique
brand and style for yourself. 

Your art should be a style that is
immediately recognizable as your own.

Think about what color palettes you use, what scenes or imagery your
art usually depicts, as well as your texture and Line quality. 
Every aspect of your art builds up into something unique and
personal to you.

Your art alone shouldn't be the only thing that reflects your brand. You
should also design a logo, cards, and social media site that
accurately reflect the art you consistently create.

Alongside thinking about your brand, you should consider what kind of
audience will be attracted to the style you create. 

From there, you can exaggerate the features of your style to gain a
bigger following. Is your style a little bit cute and quirky? 

Exaggerate it so that people who are looking for cute, quirky art will
be immediately attracted to your work!
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Step 4: Don't Be Afraid
of Self-Promotion

To make others believe your work is worth buying, you will also have
to believe it is worth selling. Having a thick skin and great self-esteem
will show through in your art and online presence. 

You need to be confident enough to tell
others that your art is worth purchasing.

Use social media to your advantage.

Instagram is one site that is readily used by artists around the world,
and it will greatly help you to promote your work. 

You should post regularly so that your followers are frequently
reminded of your work. People love to see an artist's completed
content, but they also love behind-the-scenes work. 

By posting videos of you working on your art, or images of works-in-
progress, you can spark curiosity in potential customers and keep
them coming back for more.
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Step 6: Define Your
Purpose

You will need to set goals for yourself to measure your success. 
What do you define as your overall mission for your art?

A helpful tip is to write out both short-term and long-term goals for
yourself.

Short-term goals will help you to stay
motivated and accomplish things
regularly, while long-term goals will
give you something to look forward to
in the future.

You should start to get a concrete idea of what you want your career
to look like in the future. Make your goals as specific as possible- it 's
okay if they change later on down the line!

Eventually, you will also need to transform these personal goals into
an artist statement. This will be necessary for art galleries, as well as
on an about page for your website.
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What income level can afford the price of your artwork, and
What age range can meet that income level?
What are the goals of your customer? 
What can your art do tO help the customer achieve those goals?
Where do your customers tend to shop for art? (This includes art
galleries, art fairs, online shopping, etc.)
Where do your customers tend to live or go for leisure?
What are the interests, styles, and hobbies of your customers?
What audience understands the meaning behind your work?
Why do these customers buy art?
Can you find a connection between your art, yourself, and your
customers?
What marketing methods are most effective for these people?

Step 7: Know Your
Audience
This is a piece of advice that will get repeated to you over and over
again because it is such an extremely important step. 

You need to take the time to find out which people are most likely to
purchase your art. 

Once you get an idea of who your audience is, you can begin to
advertise your work to the right people, which will ultimately increase
your revenue.

You should be asking yourself a detailed series of questions to
properly narrow down your marketing strategies to fit your customers.

 Here are the main nine questions you should be considering:

    (This includes email, social media, flyers, etc.)

Each of these questions is extremely important because they can help
you to tailor your art and your advertisement to reach your specific
audience. 

By answering these questions, you will learn which areas are likely to
have people who are interested in your art, and it  will also help you
to build a unique relationship with your customers.
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Step 8: Know Your
Competitors
As crucial as it is to understand who your audience is, it is just as
important to understand your competitors. 

You will need a deep understanding of both the market you are
working in, as well as the other artists involved in this market.

Spend time researching artists with similar styles to yours. Identify
their strengths and weaknesses. Maybe they have a lot of good
connections throughout the art world, but the pictures of their art are
of low quality. Take a moment to look at their prices, as well. 

Then, compare their marketing strategy
to your own.

Everyone has their strengths and weaknesses, so you are likely to find
areas where this artist is both more accomplished as well as less
accomplished than you are. 

Develop strategies to highlight your own strengths, and also consider
working on the areas where youaren't as strong yet. 

Your goal here is to g ain an advantage over your competition, so you
can sell your art more successfully.
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Step 9:: Keep Track of
your Finances

Discussion about money is enough to make anyone nervous, but
unfortunately, it is something you will have to think about
in detail before you can move on with your business. 

It is important to plan just how much money you will need to make to
meet your living expenses. 

While this can be stressful to think about, it will at least help you set
solid long-term goals for how much money you will need to make.

First, you will need to record every expense imaginable when it comes
to making your art. You will need to estimate how much your time is
worth, as well as how much the materials will cost. 

Take a look at other freelance artists who use the same materials and
have around the same skill level as you to compare pricing. 

Be careful not to leave out any expense, or else you might end up
losing more money than you make.

Next, make another list to record your personal expenses, including
rent, groceries, clothes, and savings. 

Don't forget to include things like date nights, going out to the movies,
and other hobbies and personal activities. 

Nobody wants to live paycheck-to-paycheck without enough money
to partake in fun activities. 

PAGE 12copyright Smart Artist Hub www.smartartisthub.com



Take the time to estimate what you will be earning as a full-time
artist, and see if it 's feasible for you. Will you be able to afford rent,
groceries, and other costs on that income alone? 

If not, you might have to increase your prices or take up a part-time
job.

This is where the least fun part comes in; pricing your work. 

This can be a nightmare for many artists, especially those who worry
that their art is too expensive. Some pieces can reach thousands of
dollars, and you might worry that your art isn't good enough to sell at
such a high price. 

Remember, however, that a lot of different things go into the
pricing of your artwork. You have to consider how much your
materials cost, for starters. 

Paints, brushes, canvases, and other painting mediums are not
cheap!

Then you might also have to consider shipping and framing on top of
that.

Finally, you have to think about how much time is put into your work.
Paintings take hours upon hours to create, and once you find an
hourly wage that suits you, you will see just how quickly your
price increases. 

According to the US Department of
Labor, the average fine artist should
earn a minimum hourly wage of $24.58.
 
A lot of people are tempted to give themselves a lower hourly wage,
convinced that they don't deserve enough pay. 

However, the myth of the starving artist is an extremely unhealthy
one. You deserve to get paid for your work, and you deserve to live
with enough money to be comfortable.
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A good way to help expand your audience and sales is to sell your art
at various price points. 

Not everyone is able or willing to spend thousands of dollars on an art
piece, so consider creating smaller and less expensive works. 
This will bring in a wider range of customers, and help you to make
more sales.

By offering a few more affordable pieces, you'll have a higher chance
of making at least one sale.

Overall, you should set a reasonable
and consistent hourly wage for yourself.
Be realistic about how much money you
will need to make to pay for all your
expenses. 

If , after running the numbers, you realize that you won't be able to
meet your financial goals, you might have to take on a part-time job.

This is perfectly fine! 

As you gain more experience in the art community, you will also gain
more recognition, and you may be able to transition to becoming a
full-time artist in the future.
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Step 10: Understand
Your Process

To have the most organized business plan possible, you should write
out every step of your process. 

Estimate how much time it takes to create a piece of art, as well as
sell it. This will give you an idea of what your schedule will look like.

One of the pitfalls of working as a freelance artist is that you won't
have any guidance. Unless you create a schedule for yourself, you will
be completely directionless. 

You will need to find the motivation early on in the process, as well as
stick to any schedule you create.
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UK https://www.gov.uk/browse/business/setting-up
USA https://www.usa.gov/start-business 
Canada https://www.canada.ca/en/services/business/start.html 
Australia https://www.business.gov.au/planning/templates-and-
tools/checklists/starting-your-business-checklist 

Step 11: Work Out
Legalities
Part of owning a business is navigating all of the legal stuff that goes
into it. This can be extremely overwhelming at first, but it will all help
you in the long run. 

However, understand that this is only a general outline for the legal
aspects of your business. 

You should conduct more research, as well as consult trained
professionals before setting anything in stone. This article is not a
substitute for true legal advice; it is only a guide to help you get
started.

The first step is deciding the business type you want to create. 
What will your structure look like? A common business
type for many artists is that of a sole proprietorship. 
It 's simple and meets most artists' needs. 

From there, you will need to register your business and
get a tax ID number. To establish your business, you should check out
some of the following sites: 

Keep in mind that the process will vary from country to country so you
should perform adequate research about taxes and business
requirements in your state and country.

It 's a good idea to start a separate checking account for your own
business so that your personal expenses don't get muddled together
with the finances of your business. 

When it's time to do taxes, it will be much easier if you have a
separate checking account. Make sure that you keep all of the
receipts from your business, as well.
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A single image
A group of unpublished images
A group of published images.

Another thing you will have to consider is the name of your business.
We will cover the specifics of naming your business
later on, but for now, keep in mind that your name should be
completely original. 

A quick search online of your prospective name should tell you if
it 's been taken or not. You don't want to accidentally copy the name
of someone else's business, as that can result in a legal battle.

Your next legal step is to become familiar with copyright law. This is
extremely important for artists, as you will be creating 100% original
content. 

While creating a piece of art will already give you automatic control
over every aspect of the work, it is your job to modify the copyright to
protect yourself in the future. 

If someone violates your copyright, you can receive payment as a
result of statutory damages, which can reach up to $150,000. 
If you don't register for copyright, you won't be able to recover as
much money for damages.

Check out the Copyright Office to register your artwork. 

You have three options: 

Next, you should make sure that you always file your taxes on time.
Once you start defining your practice as a business rather than a
hobby, the IRS will expect a portion of all your sales. 
You should consider these taxes when you are planning out your
finances.

Since a lot of artists have multiple income streams, you will likely
need to fill out a 1099-MISC form. Any source of income where you
receive over $600 in a year will need to be filled out in this
form.

Overall, working out the legal kinks of your art business will take time
and dedication, but if you plan it all out early on, it will save you
money in the future.

PAGE 17copyright Smart Artist Hub www.smartartisthub.com



Step 12: Build a
Website
Online marketing is everything these days.

Social media and blog sites are the major ways for people to hear
about your art. Sure, flyers and newsletters can help spread some
awareness of your art,but today, social media is the main way people
communicate their businesses. 

If you want to get your art out into the world, you're going to have to
play the game. And in today's world, that game is social media.

You should post regular photos of your work on a variety of social
media accounts, as well as photos and videos of your art process. 
This will pique the interest of potential buyers, as well as widen
your overall audience. 

On these social media accounts, you should also provide a link back
to your website. 

Social media helps you gain followers,
but your own website will help keep you
organized, as well as make you look
more professional.

If someone is interested in your work, they will expect to find it in an
online portfolio. Potential buyers will want to see examples of your art,
as well as read about your background and credentials.

Your website is a place to put your artist statement, as well as
your story, your hopes and dreams as an artist, and the education
and training you received.
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What are you hoping to get out of this site? 
Who is your intended audience for this site? 
And, perhaps most importantly, why are you making a site in the
first place? 

Before you build your website, you should ask yourself what your
reasons are in the first place. 

Artists can create websites for many reasons, including having a solid
archive of their work, documenting progress, and selling available art
online. 

You should tailor your website to fit your
goals. 

Perhaps your goal is to display your best works to the rest of the
public, or maybe your goal is to meet a specific amount of revenue
from that site. 

Once you have defined your ultimate goal for your website, you will
have a specific idea of what that website should accomplish.

If the goal of your website is simply to display and archive your works,
then that should be the main focus of your website. 

This may sound obvious, but a shocking amount of people can get
distracted trying to build a website that meets a lot of little goals,
rather than creating a website which fits one big goal.

Now, going back to knowing your audience,
your website should be created to fit the experience that your
audience is expecting. Take a look at the general profile of your
customers. 

What sort of experience are these people looking to gain from your
website? 

Most potential customers will likely want an idea of who you are
before purchasing your work. Be sure to provide information about
your background and experience, as well as your goals and
motivations as an artist. 

This will help to build a connection between you and your customers.
Remember that art is about more than a product; it is about the
intention and emotion behind each piece.
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From there, you will need to provide all of your potential customers
with a clear way to access and purchase your work. 

If you sell your art online, make sure the online buying experience is
as smooth and intuitive as possible. If you don't sell your art online,
make sure your site provides information about the galleries and art
fairs you will be attending. 

Update this portion regularly, as out-of-date information will cause
you to quickly lose customers.

Another tactic to employ is to create multiple versions of your
website. Some companies use both a visitor profile and a customer
profile. This will allow people to select which experience they
are looking for. 

Imagine what the average visitor to your site is looking for, and then
compare that with what the average customer is looking for. 
Take into consideration a variety of demographics, including income
level, age, and background. 

This will help you to understand the best way to structure
your website based on the motivations of your audience.

From there, you should begin to streamline your website. Think about
the websites you have visited, and keep in mind which aspects you
enjoyed the most. You should first take about a week or so to
simply gain inspiration from the world around you. 

Consider keeping a folder or Pinterest board filled with inspiration for
your website. After letting these thoughts percolate for a little while,
you can begin to design your own website.

Think about which aspects of other website made them easy to
access, fun to visit, and informative. Consider any parts that might
have been frustrating or difficult to navigate.

PAGE 20copyright Smart Artist Hub www.smartartisthub.com



Functionality (known as UX) 
User interface (known as UI)

The features of your website will fall into two separate categories: 

The functionality of your website will include elements such as
navigation, the structure of your site, and the location of your website
buttons. 

User interface features focus on the more visual aspects of your site,
like the color palette, the graphic design elements, fonts, and the
overall "ambiance" that your site creates.

Both UX and UI features are important to take into consideration when
creating your website. It 's best to work on the functionality of your site
first, and then delve into the UI aspects to clean it up and make it look
pleasing to any visitors.

One thing to keep in mind is how your
site will perform on a mobile device. 
While laptops and computers are still a common way to access sites,
the majority of online searches take place on phones these days. 

You should take the time to build a site that is easily accessible
through mobile devices. Many users will become frustrated by a site
that doesn't load properly on their phones, and this might even cause
you to lose customers.

The actual content of your site is, naturally, just as important as the
functionality and overall appearance. This means that you should
also consider which pages your site should contain.
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One of the most common pages for most artists to include is a
portfolio. For a professional artist, a portfolio is everything. 

Potential customers will need to get an
understanding of your overall style, and
you must be able to display the
consistency of your work.

You may want to show off one entire portfolio, or you might consider
displaying separate collections. This all depends on your personal
preference, but regardless of how it's done, a portfolio is essential.

Another page you should include on your website is an about page.
This will give visitors an idea of who you are, what your background is,
and what the intentions of your artwork are. 

You don't have to write a novel, but visitors should be able to leave
your about page with a general idea of who you are as a person.
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Step 13: Add the Final
Touches
Once you have the nitty-gritty aspects of your business figured out,
it 's time to focus on the more creative parts.

Another important part of your business is choosing a name. 
Your name will define your brand for years to come, so you better
choose it wisely. Take your time with this. It 's best if you run it by
several other people before settling on a final decision.

So long as you don't overthink it, however, choosing a name for your
business can be relatively simple. You might even consider using your
own name, as this has several benefits.

Firstly, your name is 100% original and unique. 

You won't have to worry about copyright issues, and using your name
is a great way to show that your art is just as original as you are. It
will also remind any potential customers that you are a human being
just like they are.

As a full-time artist, your work isn't
mass-produced; each image is unique
and personal to you. Using your name
for your brand will help to build an
emotional connection with any
prospective customer. 

Your name and your story will become an inherent part of your art,
and it will establish a human connection with anyone who looks at
your work.
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One final benefit of using your name is that it helps you to establish
yourself as exactly how you want to be remembered. Using a different
brand name can be fun, but people will likely only recognize you by
that name, rather than your true name.

If your eventual goal is to become a renowned artist, using your real
name will help people identify you with your work early on.

If you do choose to use your name, it
will be helpful to add a keyword like
"art," "artist," or "studio," so that others
can immediately associate your name
with the work that you do. 
Some people choose to use a keyword based on the medium they
work with, such as "charcoal" or "pastel," but keep in mind
that if you choose to go this route, it could be difficult to switch
mediums or incorporate new mediums later on down the road.

If you feel as though your name may be too difficult to pronounce or
spell, or if your name is too common, you might want to choose a
different name for your brand. 

Some options include using initials, incorporating your middle name,
or deviating from your name entirely. Make sure you choose a name
that is recognizable, punchy, and relatively short. 

Names that are too long will be difficult to remember, and they may
not come up in online searches.

As previously mentioned, be sure to do a quick check to ensure that
your chosen name hasn't been used already. Again, you don't want to
get into legal battles!

Finally, when it comes to selecting a name  make sure it is consistent
across every platform that you use. 

This will ensure that customers will be able to find you easily, no
matter which platform they are searching on.
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A few other final touches you will want
to consider are color palettes,
watermarks, and a logo. 

Your website should have a unified color palette that is pleasing to
the eye. Avoid plain white, as this will make your site look empty, and
it will also be harsh on the eyes. 

Black and charcoal gray are both popular choices for many websites,
as they look sleek and professional. 

A fun accent color, such as mint green or orange might be an
option to consider, as well.

Your logo should be simple and easy to replicate. Most artists design
their own logos, but as simple graphic design is very different from
fine art, you might want to commission someone else to design it for
you. It 's a good idea to keep your logo consistent with the color
palette of your website.

Finally, the art pieces in your online portfolio should all contain
watermarks to make it difficult for people to steal your art. 

Most artists include their signature or their logo as a
watermark. If you already put your signature in your artwork, then a
watermark will not be necessary, so long as it is visible.
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Perfecting Your
Website
Now that you have all the basics of your business planned, it 's time to
flesh out the skeleton. An easy way to begin is by making sure your
website runs smoothly, is easy to find, and is easy to navigate.

We previously discussed adding an about page to your website. 
This is an excellent place to show off your background and
credentials. For example, a history of past exhibitions, as well as any
degrees you may have attained will fit well here. If you'd like, you can
even insert a link to your resume.

As previously mentioned, your about page should include a bit about
who you are as a person, as well as why you make art.

Alongside explaining your passion and
reasoning for your work, you should
explain which medium you prefer, and
you can even describe your usual
subjects or inspirations.

As well as having an about page, your site should also contain a
contact page. This should include a professional email,
as well as any other sites you use such as Instagram.

This way, potential clients can contact you with any questions they
may have with ease.

You can also add a news section on your website. This will keep your
followers updated about exhibitions, sales, or openings that you may
have coming up.
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Many artists choose to display their work online through a portfolio. 
If you find it difficult or overwhelming to boil down the entirety of your
work into one portfolio, you might want to consider
displaying collections, instead. 

You can separate your artwork into collections based on the subject
matter, years in which they were made, style, or medium.

As an artist, your work constantly evolves as you grow. This means
that a piece you make today is unlikely to be similar to a piece you
made years ago. 

By displaying your work in collections, it
will make it easier for audiences to
digest your art, as well as show your
growth over time.

Now that you have a better idea of which pages to include on your
site, let's discuss building your website. There are hundreds of online
resources with template-based websites where you can simply drag-
and-drop images and insert text. 

These sites are easy to customize, and run smoothly without needing
to learn anything about software and coding techniques.

Some common resources with these features include Squarespace,
Weebly, Wix, and Wordpress. 

Before uploading your images onto your website, you should save all
of them into well-organized photos. 

For your website, you should use images with low resolution,
preferably 72 dpi. Make sure, however, that you have back-up images
in higher resolution for making prints.

When building a website, you should also keep regularly-updated
backup files saved. With platforms  like Wix and Squarespace, the
main site is updated quite regularly. This can affect the formatting of
your site, so it 's always good to have it backed up on an external
drive or in the cloud.
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When building a website, you should also keep regularly-updated
backup files saved. When you are using site-building programs like
Wix and Squarespace, the main site is updated quite regularly.

This can affect the formatting of your site, so it 's always good to have
it backed up on an external drive or in the cloud.

Once you finally have your website published, you can share it on
your social media sites to promote it. Make sure your URL is included
on business cards and flyers. 

It 's always a good idea to get the word out! 

Like we mentioned earlier, don't be afraid of self-promotion.
If you want your art to make money, you're going to need to stop
being shy about it. Spread the word, and you will be sure to attract
clients.

Building a Following
While you will want to get as many customers as possible, you should
also take into consideration the kind of customers you are drawing in.
Sometimes, quality is better than quantity. 

It is a good idea to attract clients who are so captivated by your work
and style that they want to purchase your work more than once. 

It 's even possible to find people who can be loyal customers for many
long years. It can be difficult to find these kinds of customers at first,
but with some time and hard work, you can draw in clients who will
stick around for years to come.

Here are three steps to help you keep a target audience in mind, to
ensure that your work reaches the ideal customers.
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age
income level,
gender
place of
residence, etc. 

Think about their emotional state. 
What is difficult in this person's life right now? 
What are they hoping to get from a piece of art? 
What do they find amusing? 
What are they scared of?

Keep a Specific Person
in Mind
While creating work, you should seriously ask yourself who you are
making this work for. Imagine one specific person with a list of
characteristics, including:

It's impossible to create art that everyone will connect with,
so you should narrow it down and focus on creating work that one
specific group of people can connect with. From there, you can
market your work towards that group of people.

Don't Imagine an
Audience
As an artist, it 's easy to imagine showing your work to a group of
people. When you're making your work, you can probably
hear the criticisms of multiple different people. 

You should ignore this imaginary audience, however, and instead think
about that one person you imagined in the last step. 

After considering a variety of questions, pick one of them, and make 
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work that focuses on that answer. While this may seem incredibly specific,
there are billions of people in the world.

If you choose to create a piece about having a child, not everyone will
connect with it because not everyone has had a child. But your work is
guaranteed to strike a chord in the people who have recently undergone
that experience, and your work will be easy to market towards that group
of people.

Make a Customer Profile
Many business professionals use the tactic of creating a customer profile. 

To use this tactic for yourself, another term that will be helpful to know is
"buyer persona." This is an imagined customer drawn up from your
previous customer experiences, as well as with a little estimation.

 

Use examples from customers you have
already dealt with in real life to help you
create a best guess of what your average
customer looks like.

From there, start fleshing out the details. Create a name for this character,
and start figuring out hobbies, income level, educational background, and
any other details that will be helpful.

A helpful tool you can use for creating this buyer persona is social media.
Take a look at your followers and try to draw any common characteristics. 

Try and figure out if most of your followers are one gender, or if they fall
into a specific age range. 

A lot of social media platforms also include helpful data for business-
owners, which you can use to help build up this buyer persona.
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Create Personal
Connections
After you have created your buyer persona,  you will have a much better
idea of who your ideal customer is. From there, you need to learn how to
connect with this customer, so that you can attract people like your buyer
persona in the future.

It is important to create a personal
connection with your buyers.

While it 's not your goal to make everyone lik you, you should make an
effort to make your customers feel as though there is a
connection between you.

By sharing things that are going on in your life, or giving details about your
inspiration and process behind your work, your customers will be reminded
of your human qualities. This helps to build a strong bond between you
and each of your clients.

You should also provide details based on the things you think your buyer
persona would want to hear. This will help you connect most strongly with
people who fit your ideal customer profile, and it
will help you to retain those customers more frequently.

Once your clients feel a connection with you, they will be far more likely to
repeat their purchases. Furthermore, if the client feels you are kind and
easy to talk to, they will be more likely to recommend your work to others
in the future.

You should also create advertisements thare targeted towards your buyer
persona. Use this buyer persona to als determine which social media
platforms you should use most frequently.

Different social media platforms attract different audiences, after all.
Overall, you should use the power of social media to connect more
strongly with your customers,
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Not Everyone Needs to
Like You
Rather than becoming someone whose art is appreciated by everyone, your
goal should be to create a consistent and recognizable brand for a target
audience. 

Familiarity is key here; make sure your website, social media platforms, and
work all work together to create a consistent look.

 If nobody knows what to expect from you, it
can be difficult to retain customers.

Of course, it 's wonderful to have variety in your work! 

Nothing should discourage you from trying new things; simply make sure that
you present your work in the same style across the board.

The lesson to take out of this is that you shouldn't try to please everyone. You
may think that you should cast a wider net to attract more customers, but if
you keep your content focused on one audience, you are far more likely to be
successful.

Keep your buyer persona in mind at all times, and you will find that your art
business will begin to thrive.
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Creating a Contract
Running an art business is hard work, especially since there are so
many different aspects to consider. It 's easy to get confused and
overwhelmed, which can lead to misunderstandings between you
and your client. 

When this happens, you are usually the one who takes the fall,
to preserve your reputation. However, this can result in you losing
both time and money.

The best way to protect yourself from these problems is by creating a
contract.

Contracts are extremely helpful in many
different situations. 

You can use contracts for gallery showings, commissions, and
licensing deals, among many other possibilities. 

This contract will give both yourself and others a set of clear
responsibilities and rules to follow. If a client or organization breaks
one of these rules, your contract can also be used to protect your
business.

Contracts should be clear and to the point, and it certainly doesn't
have to be complicated and wordy. 

Here are some of the basic elements that your contract should
include to provide maximum protection to your business.

1. Client Information

This section should include the information of
whatever party is included in the contract. This should contain the
person or organization's name, business, and any contact information
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2. Project Information and Terms

The next section should describe what the project in question is.
This is also where you should explain each persons' responsibilities. Figure
out exactly who is in charge of which aspects of the project, and include
every step of the process to make the contract as explicit as possible. 

That way, your client can be held to their responsibilities, which
often includes payment.

Make sure you include who is responsible for details including both cost and
action of storage, shipping, framing, and insurance. 
Also, include who pays for the work if it is damaged in the process.

If your contract is for a commission, spell out how involved the client can be
in the process. Include how many times you and the client can meet, as well
as what the revision process should look like.

There are many other questions you should consider based on what the
project is. Your contract should be fluid enough to accommodate different
situations, including commissions, galleries, and many
other projects.

3. Project Timeline

To ensure that both parties accomplish their tasks on time, you should
create a timeline to detail exactly what is expected of everyone involved, as
well as when it should be finished.

In this section, you should include which parts of the project should be
finished by specific dates so that the project can be completed on time. You
should also include the consequences if one party
fails to complete a part of the project on time.

For example, you should not be held accountable for failing to complete a
piece on time if your client failed to give you feedback on time.
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4. Payment Terms

This section should include the price of your project, as well as any fees,
taxes, or other costs. You should detail which party is responsible for which
payments, and you should also decide upon
certain payment due dates.

Describe which methods of payments you can receive. Galleries or agents
will require payment, as well, so detail what percentages these parties will
receive of your sales. 

Don't leave out any cost, as payment is one of the most important aspects
of owning an art business. 

If you fail to include a specific payment, chances are it will be up to you to
cover it.

5. Itemization

When working with galleries or retailers, you will probably want to be extra
careful about protecting your art. This is where you should create an
itemized list of every piece you are giving over.

You will want to include plenty of details such as dimensions, the medium
used, and the price. You can include images, as well.

6. Artist's Rights

While this section typically isn't too long, it is also vital in protecting your
work. This is where you should include copyright terms to make sure
nobody can steal or reproduce your art.
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7. Cancellation

When working on a commission, it is common for many artists to include a
non-refundable deposit that the client pays upfront. This way, even if the
client cancels partway through a project, you are still compensated for
some of the time and materials.

You should include specific terms about what steps should be taken if one
party cancels, as well as who is responsible for payment, and how much
that payment should be.

8. Agreement Acceptance

This section is where you finalize your contract. Both parties should sign
with their name, signature, and date to confirm that they have read and
agreed upon all of the terms included in the contract.

By creating a solid contract that includesevery detail of the process, you
will be able to effectively protect your business. 

By keeping track of every responsibility in an agreed-upon list of
terms, you will be able to hold yourself accountable for your process, as
well as hold your clients accountable for their end of the deal. 

Without a contract, there are bound to be misunderstandings that
ultimately end up with you paying the price. To avoid this, and to keep your
reputation as clean as possible, a clear contract is the best way to go.
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Cultivating Your Online
Business
As an artist, you should never underestimate the value of social media.
Social media platforms allow you to share any type of content you could
imagine- including images. 

Visuals are a crucial way to get your work as an artist out there. To
promote your work in the most effective way possible, here are six tips to
help you capture the online market of visual art.

1. Keep a Narrow Focus and an Open Mind

As you likely already know, using a variety of platforms, including
Instagram, Pinterest, and Twitter, you can help your work gain popularity.
Interacting with your audience and staying active will
help to regularly promote your work, as well.

However, by managing so many social media accounts, you will probably
find that it quickly consumes much of your time. 

If you find yourself overwhelmed, you might end up ignoring messages and
questions from potential clients, or even abandoning your social media
platforms altogether. 

This will end up negatively impacting your business.
To avoid this, you should first explore your options. 

Try and figure out which platforms suit both yourself and your
ideal audience. Then commit to only one or two platforms. Instead of
casting a wide net and using every social media platform possible, narrow
your focus.

This will make managing your social media accounts far easier, and you
will be able to focus all of your energy into making your one or two
accounts shine.
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Encourage User
Participation
User-generated content is content that has been created by your
customers which becomes available for other potential customers to see. 

By encouraging fans and clients to create content that can be
ultimately linked back to your work, including tags, testimonials, and
images, you will gain a larger following.

In fact, in a survey conducted by Easil, it was discovered that a whopping
total of 92% of customers are more trusting of word of mouth than they
are of advertising. This means that, while advertising
is a helpful tool, testimonials from satisfied customers will be far more
effective.

Encourage customers to provide reviews
of your work, and maybe even ask them to
share those reviews on your website or
social media platforms.

Another tactic is to create contests on Instagram or Facebook. One such
method includes creating an art piece specifically for the use of a contest.
Post a picture of that piece and then encourage others to repost that
image on their account, and use a specific hashtag. 

From there, you can put all of the users who participated in a pool
and then randomly draw one name. Then, the winner gets to take home
the art piece.

While you won't get paid immediately for that art piece, it will help you in
the long run, because every person who participated will have displayed
your artwork to potentially thousands of other followers.

By being active in your community, you can build your brand and network,
while also having fun interacting with fans and building strong connections
with potential clients or even fellow artists.
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3. Share Sales and Promotions

If you ever find yourself in a rut, with plenty of art but not very many
clients, special offers and promotions are nearly guaranteed ways to
increase sales. Sweepstakes, one-day auctions online, and discount codes
can all help to bring in customers and help you make a few
extra sales.

This doesn't mean that you should regularly discount your work every time
you want to make some sales. Your work is valuable, and you shouldn't try
to diminish that value through regular discounts. 

Instead, find a few appropriate times to create fun and interesting
ways to promote your work, and get customers that are eager to
participate in a new deal or limited edition piece.

4. Use Live and Story Features

Many social media platforms offer the chance to create stories, as well as
go live. Both of these methods give updated information to your audience.
These methods can help you start conversations
with your audience, as well as encourage their participation.

While regular posts on social media
platforms are excellent ways to keep your
audience engaged, stories and live
updates read as more authentic, and both
help to promote your connection to your
customers.
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5. Provide Behind-the-Scenes Info

Lots of clients are eager to see the process of the artists they follow. Some
of your followers might even be aspiring artists themselves, and if you
have a particular technique or especially unique style, showing your works
in progress can help draw in your audience.

Posting works in progress, also known as WIPs, is an excellent way to show
your audience that you are still human. 

It can be hard for some people to visualize the process that goes into
making a finished piece, and by showing your unique method, you will
pique the interest of many followers.

You might even consider filming tutorials
or parts of your process. 
This keeps your audience involved every
step of the way, and can increase their
curiosity. 
By showing a work in progress, your audience will be likely to follow up
days later to see what the finished product looks like. Sharing your process
will also help to build that special connection between you and your
clients.

6. Share Your Work

Running a blog can help you share constant content with your followers.
Alongside posting images of your work, you can
share your insights, techniques, daily experiences, and even your
struggles!

All of these will help to humanize you, which is especially important in the
art world.

A person who feels connected to your work is far more likely to purchase it.
By sharing your own experiences, your art will become more authentic to
your followers, and you will quickly gain popularity.
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Develop a Routine

One of the biggest challenges of running your own business is that there is
nobody else to tell you what to do. You will need to hold yourself accountable
for every step of the way. You will also need
to optimize your schedule so that you are working as efficiently as possible.

Here are five simple steps to keep your work process as smooth as possible.

1. Keep Track of All Your Work

An inventory of all your work is essential to creating an organized business.
First, start by cataloguing all of the work
you already have. Then, set it up in a system that is easy to update for when
you produce new pieces.

You need to take high-quality pictures of
your work, and then record each necessary
detail for selling your art. This includes the
title, an artist's statement, the date the
piece was finished, and
the medium used. 
You might even want to record how many hours you spent on the
piece, as this can help you price your work.
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2. Keep an Updated List of Contacts

It can be easy to forget where your art is, especially if you have
pieces that are being displayed in multiple galleries.

You should keep track of who is in possession of your art, and include the
address and contact information. This will keep your business far more
organized, and you won't have to worry about forgetting where your art is
ever again.

3. Keep Track of Your Sales

Each sale you make should be recorded, including the date the sale took
place, as well as the final price and sales tax percentage. 

This will provide you with precise records so that you can
develop more effective sales strategies in the future.

4. Keep Track of Your Expenses

On top of recording all of your sales, you'll also need to keep track of your
expenses. While the cost of mediums, shipping, framing, and other
expenses can vary over time, it 's good to have an idea of
what to expect. 

By keeping a close eye on your expenses, you will be able to more
accurately predict your business's net income.

5. Update Your Portfolio

An online art portfolio is a simple way to keep track of which pieces you
want to be displayed. By updating your portfolio, you will strengthen your
online presence, which can greatly help to
increase sales. Once you've completed step one by keeping careful track
of all your work, this step will be extremely easy.
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Things You Will Pick Up
Along The Way
Finally deciding to start an art business can be a scary one. 
It will be fraught with new experiences, some of which will
be exciting, while others may be a bit of a shock. 

No matter how much preparation you do, you can't be completely ready
for everything that comes your way. Still , to help you be as ready as
possible, here are ten lessons that you will be sure to learn along the way.

1. Balancing Work and Personal Life is Hard

Freelance work means you won't have a boss to tell you how many hours
you should work. You might spend entire days working, or you might find
days where you aren't motivated to work at all.

Creating a concrete schedule can help to balance this, but it will be
difficult in the beginning. Many freelance artists can fall into the
trap of feeling guilty when they are not working. To compensate, they tend
to overwork themselves.

This can cause your personal life to suffer greatly, and you will likely
become burned out. To prevent this from happening, you should set clear
goals and schedules for yourself.

2. You Will Quickly Adopt a Business Attitude

While making art has likely felt like a craft or hobby, transforming your
work into a business will greatly change your mindset. This means that it
might feel like a chore sometimes, so you should take some time to make
sure your practice still brings you joy.

Of course, even if it can feel like a bit of a chore sometimes, you will also
find that turning your art into a business will become very fulfill ing. Once
you become a full-time artist, you will be completely dependent on your
work for every expense.
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While this can be daunting at first, nothing compares to the feeling of
paying rent for the first time based solely on earnings from your art.

3. You Will Learn to Surround Yourself with Like-Minded People

To meet your deadlines and goals, you will find the benefit of surrounding
yourself with people who can offer you advice.

This can come from other artists who are just starting like you are, or it can
come from artists with more experience in the business world. 

Either way, by creating a trusted network of advisors, you will have plenty of
resources for those areas you are still unsure of.

4. It Can Get a Little Lonely

Working as a freelance artist means you won't have coworkers to befriend
and help you through the rough spots. 

The best way to combat these feelings of loneliness is to keep a couple of
friends close by who you feel comfortable talking about your process to.

5. You Will be Subjected to Criticism

Posting your art online also means you have to be willing to accept criticism.
This can be hard when you don't have others to help provide support. While
listening to criticism is an important step in
growing as an artist, it still hurts.

Art is incredibly personal, and displaying it for the world to see can feel a lot
like baring your entire soul. Harsh criticism, however, is an inevitable part of
the art process.

If you receive a comment that particularly stings, you should learn to take it
with a grain of salt. Seek feedback from professionals and listen to their
advice. You can't grow as an artist without actually considering criticism.
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6. You Can't Be Perfect

It 's extremely easy to spend all your time trying to perfect one piece.
However, keep in mind that people don't buy art because it's perfect; they
buy it because it is unique. 

If you use up all of your time trying to make a single piece perfect
because you're scared of rejection, you will lose valuable time that could
have been spent working on other art pieces.

While this is easier said than done, you should try and relax when making
art. Many flaws are only noticeable to the artist, so you should learn to
accept a few odd brushstrokes and accept your art for what it is. 

It 's okay if you're particularly frustrated by one piece, but if you find
yourself taking too much time trying to perfect it, it 's time
to move onto something else.

7. Organization Is Your Best Friend

If you don't take the time to get organized from the beginning, your
business will become chaotic, confusing, and time-consuming. 

You need to sit down and take the time to plan out everything
before you start your business. A solid structure will save you hours upon
hours in the future, as well as several headaches.

Most artists aren't known for their organizational skills, but frankly, it 's a skill
you're going to have to develop if you want to make it in the art world. If
you don't organize yourself beforehand, you will waste valuable time
searching messy folders and combing through receipts to keep track of
your sales and finances. 

Save yourself the stress and get organized on day one.
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8. Don't Compare Yourself to Other Artists

Observing competitors on social media platforms like Instagram will
probably make your spirits sink at least a little. Professionals learn to mask
their struggles through well-organized social media posts. 

On the surface, it may look as though they find the whole
process completely painless, and chances are you'll start comparing their
posts to your own work. Do not do this!

Every full-time artist has their challenges and struggles to overcome. Even
if an artist you look up to seems to have their whole life together, it 's not
that simple. 

There's a lot of hard work behind the scenes, even if the result looks
effortless. Stop comparing yourself to your competitors, and you will be
more optimistic as a result.

9. Say "Yes" to Everything (At First)

It doesn't pay to be picky in the beginning.
At first, you should say yes to nearly every opportunity that comes
your way. This doesn't mean that you should accept scams or ridiculously
low-paying commissions. 

However, don't turn your nose up at a gallery opportunity because you
think it isn't classy enough. 

The more opportunities you get involved in, the more opportunities you will
be given in the future as word gets around about your work. 

You can afford to be more choosy later on in your career, but for now, you
should take every offer that comes your way.
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10. Keep Your Prices Firm

There are lots of people out there who try to cheat artists out of money on
commissions. Even if someone claims that your art is priced too high, you
shouldn't bend to their will. 

Keep your prices reasonable, but keep them firm. You are in charge of your
wages. Your work is valuable, and you deserve to get paid for it

This doesn't mean that you should never change your prices; if you notice
that your work is consistently selling out, you should consider increasing
your prices. On the flip side, if you can't seem to make a single sale, it
might be time to decrease your prices.

All of these lessons are things you will undoubtedly learn on your own
within your first year as a freelance artist. 

Of course, there are countless other lessons to be learned, as well, and
there's no way to be prepared for all of them. So long as you stay flexible,
however,

you can be ready for any challenge that comes your way.

copyright Smart Artist Hub www.smartartisthub.com



Thank You!
For further training and 1-on-1 support, check out
 
https://www.smartartisthub.com/art-career-
support
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LEARN MORE
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